SEO stands for Search Engine Optimisation - a process you use for getting your
website to appear higher up in the free listings on Google and the other search
engines, such as Google, Bing, Yahoo & Duck Duck Go etc. As Google has around 90%
of the market share, I’ll mainly be referencing Google.
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About Us:
30 years in business working with small businesses, helping them look good – Signage
& Design. 10 years providing digital marketing, SEO, web design & training for SME’s.
My Wife (aka WDA) & I recently won the Essex Digital Award for Best use of Social
Media (Short couple in the middle, grey suit & flowery dress)
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I am now sacking clients in my marketing consultancy practice to focus on growing
Wedding Day Angel with my wife.
Visit us on all social platforms: @WeddingDayAngel
For a Free Listing, go to www.weddingdayangel.com
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My SEO work for 10 years has been with non-wedding businesses, such as Alarms,
Canopies & Conservatories. Vicky Pollard would say “No, But, Yeah, But, No” I don’t
sell Alarms or Canopies so this can’t work for me… she would then walk off and lose
the opportunity. So if you hear anything that’s working for someone else, that might
not immediately seem like it’s relevant for you, instead of letting Vicky Pollard jump
into your brain, be open to ideas, because all of this stuff can work for you too.
J
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SEO is part of a bigger picture… here’s a Roadmap I created to help Double Glazing
Companies… which talks about Creating Information, which is essentially Words &
Pictures, Optimising that information for Google and People, and then Sharing that
information with others, via your Website, social Media and Email etc. The
information you create has to satisfy the needs of different people at different times,
depending on their current place on the customer journey.
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SEO (Search Engine Optimisation) is about 3 main elements:
1. Adding lots of information to your Website
2. Labelling your Content and Pages in the right way
3. Getting other people talking about you and linking to you, from other Websites
SEO Tip: Use Your Keywords in your Title Tags
Keywords = The words people use online to search for a business like yours, or for the
products and services you provide.
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Here’s the Top of Page 1 on Google:
I saw 4 Sponsored Ads at the top, which are created using the Google Adwords
system. Does anyone see anything different? Does anyone use Google Adwords?
Further down the page, I see the Map Pack, which is generated from the Google My
Business System.
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Does anyone not have a Free Google My Business Page? Does anyone see any other
businesses that are different from the ones I see? Google knows I was searching from
Saffron Walden, and because of this, the first result at the top of the Map Pack is a
company based in Saffron Walden, as it assumes I would be interested in talking to
someone locally. There are only 3 Spaces available in this section of the Google Map
Pack, so if there is a lot of competition, it can be difficult to show up outside your
immediate location or Town.
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As we move further down the page, we then arrive at the Free, Organic, SEO Listings
and the checklist I am going to share with you today, is aimed at helping you move
higher (rank higher) in these organic listings. When your SEO improves, it can have a
knock-on effect for your Map Pack Listings too, so moving higher in the organic
listings can help to move your business into the top 3 on the Map Pack. Have a look
at my results and you’ll see, in the Headlines/Titles and Descriptions of every single
one of the Organic Listings, they all include the Keywords: Photographer or
Photography and in all of them except one, they include the word Essex. It’s
important to use the words you want to be found for, in these areas of your site,
which I will talk more on later.
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Under the Ads, there are various search terms related to what I have searched, which
can give you ideas of things to optimise your website for, which we will go into more
details about later. Also highlighted at the bottom, Google is telling me what it
believes is my search location. If you wanted to run a search that emulated a different
location, there is an Adwords Tool you can use at
https://adwords.google.com/anon/AdPreview - so if you are targeting a different area
of the county, such as in the County next door, you could use that tool.
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Closer look at Snippets. #10 on Google.
The listing, aka the Snippet, is usually made up of 3 parts:
Headline: SEO Title / Title Tag
Page Address: URL
Page (Meta) Description
This is a great example of an optimised Title Tag.
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This is from the Yoast SEO Plugn for Wordpress, which allows you to easily change the
SEO information that displays on Google (Snippet)
The Green Bars suggest there is room to add more Keywords, which potentially could
attract more people when they search.
The Yoast Plugin is a must if you have Wordpress as it has lots of other features to
improve your SEO.
Yoast have great courses on SEO too:
https://yoast.com/academy/courses/
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Are you using Locations and Relevant Keywords in all of your Headlines/SEO Titles?
Here’s my suggestion for an optimised Title Tag.
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If you want your business name in the Title Tag, put it at the end, but make sure your
Locations and main business related keywords are in the Title Tag too.
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Here’s a great example from one of my previous clients:
I redesigned a website for TTSS - we added lots of content, they saw and increase in
Sales locally, in Essex… and then asked me “how can we show up for Suffolk?” (The
County Next Door)
I spent 5 Minutes adding ‘SUFFOLK’ to their Title Tag and to the Body Content of their
Fire Alarms page.
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They already had a great page on their website, so it took less than 5 minutes to
make this tweak to their Fire Alarms page.
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10 weeks later, they received a £43,000 order, as a result of being found on Page 1 of
Google in the Free Organic results.
£43,000 Contract for 5 Minutes Work.
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2 Years later they are still listed on Page 1 of Google, despite only updating their
website once in 2 years. (This is actually 4 years later now)
VICKY POLLARD…. “NO BUT YEAH BUT NO… I DON’T SELL FIRE ALARMS AND I DON’T
SELL SERVICES FOR £40,000”
This will work for almost every type of business, at whatever level of sales.
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Looking at Kelly’s website, Mallow Magic.
Web pages can have various Tags, which give Google more clues regarding the
content of your site. Title Tag, H1, H2, H3 Tags (Headings 1,2,3) etc.
Each Page should have just One H1 Tag near the top of the page, if you put your
Keywords in the H1 Tag, that can improve your SEO.
I have given a suggestion for H1 Tag.
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I also looked at Sophies site: https://sophieoldhamsteadphotography.co.uk/ and
looking at the Family Page, I noticed the H1 Tag could be improved and moved up.
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Looking at Laura’s website this time, Eyeline Photography https://eyeshinephotography.co.uk
If you use Keywords and Locations in Image Files Names and ALT Texts, that will help.
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Image sizes are also important: One rule that works well is to not upload images
larger than is needed. For example, I looked at Gemma’s website:
https://www.gemmagiorgio.com/ which is ticking a lot of the right boxes in terms of
SEO, and in particular, I looked at the size of the logo, which looks great on screen at
375 pixels wide, but on further inspection, it’s actually 2400pixels wide, which means
is larger and would not load as quick as a smaller more appropriate version.
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Same deal here, logo is really big.
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Looking at Website Speed: Getting a bit more more technical, I also used a Tool that
measures the speed of the website: https://gtmetrix.com/
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Recap: Add your Keywords / Locations in these areas.
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As you build you site, use the words in the places we discussed, to start the ball
rolling.
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When you’re really good at what you do, planning weddings, taking photos, whatever,
getting even better at what you do doesn’t necessarily bring in a lot more customers,
getting better at Marketing is where the money is, so my advice, is get serious about
all aspects of Marketing.
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•
•
•
•
•
•

Keyword Research: https://moz.com/explorer
Check SEO Rankings: https://seranking.com
Yoast SEO Plugin: https://yoast.com/wordpress/plugins/seo
Google Analytics: https://www.google.co.uk/analytics
Google Search Console: https://www.google.com/webmasters/tools
FAQ Ideas: https://answerthepublic.com/
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